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IESO Market Information

IESO publishes market information to enableIESO publishes market information to enable:

• transparencyp y

• engagement

• decision making
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Audience

Demand for market information comes from:Demand for market information comes from: 

• market participants • mediap p

• service providers • interest groups/NGOs

• consultants

• consumers

• research groups

• students• consumers

• associations

• students

• publicp
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Information Channels
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Real-time Information
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Real-time Information
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Market Summaries
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Analysis
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Enhancements to Market Information

• IESO requested input from the Stakeholder Advisory q p y
Committee to understand:
– how they use data; 

purposes they use it for;– purposes they use it for; 
– and if there is, or will be, need for change.

• Feedback will also help the IESO to revise some existing p g
summaries and reports to ensure a focus on information 
that is relevant today. 

• Next step is a focused stakeholder consultation to work• Next step is a focused stakeholder consultation to work 
through these details and consider short‐term changes. 

• Need for more extensive changes will be addressed g
through future business planning efforts.
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Questions

1. The background information above explains what the IESO aims to 
achieve with the information published today.  Does your sector 
agree that the IESO is achieving these objectives?  Do any require more 
focus?  Are objectives missing?

2. How does your sector generally use the data and information 
currently provided by the IESO?  

3. Where should the IESO focus its efforts?
– publishing only raw real‐time data
– providing historical dataproviding historical data
– summarizing available data
– analysing available data 
– none of the above, the information currently available is sufficientnone of the above, the information currently available is sufficient
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Questions

4. Is there data currently NOT published that would be useful to your 
sector if it was available?  

5. What information matters the most to your business/sector? y /

6. What sources, other than the IESO, does your sector go to most 
frequently to obtain market information? What do they provide youfrequently to obtain market information?  What do they provide you 
that the IESO does not?

7 How does your sector anticipate their data needs changing over the7. How does your sector anticipate their data needs changing over the 
coming few years?
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